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‘Art is full of possibilities. That's the whole idea. It's one of the basic premises of art—why we do it. Nothing else has

OCTOBER
2006

Art
Photography -
Where Next?:

Frieze

Art Fair:
Our essentia
guide

the L
art scene

RSTEN

HOLLER:
HE DEVIL
INSIDE

Art Review 2006
1/8



FEATURE

HAS EXPERIMENTED WITH EVERYTHING FROM PHEROM@NES TOIGHAN T

ROTATING MUSHROOMS IN A SERIES OF WORKS THAT REINHEAV

AUDIENCE PARTICIPATION. NOW, WITH HIS NEW INS TALEAJA@N
MODERN HOLLER WANTS TO SEE IF YOU'RE AFRAID OF A'GOK ME

J
)GLAND IVANPW 3

Art Review 2006
2/8



FEATURE

HOLLER IS HAPPY ’
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FEATUR

Carsten Holler

SHOULD CARSTEN HOLLER SHOVE HIS MOTHER
DOWN A FIVE-STOREY SLIDE? We're sitting in his house, just

e Stockholm, and the forty-five-year-old German is thinking about it

be seriously. He's certain, he concludes, that it would be better to drop his
ther rather than his daughter down the chute. Fine; but would he actually
and give his progenitor the push? “Passibly,” he says from behind a

Perhaps its no surprise, after that, to discover that Haller is
to admit that there is something “devilish” about his art. Perhaps, in
ts so obvious that theres no need for him to make such an admission

His exhibitions from the early 1990s included Killing Children (featuring .

devices, among them a child’s bicycle rigged up to a jerry can full I = =
that ignites when the juvenile victim starts pedalling), and works
the Pealove Room (1993; a room containing two sex hamesses, a phial of Sl

phenylethylamine, an amphetamine-like chemical (famously found in

ite) reputed to induce feelings of love - and a syringe). But Hallers
hness has also taken

subtler forms. He operates under a number of
r less transparent pseudonyms (“only for the dirty work” he emphasises;

s put my name to the real work”), among them Baldo Hauser, “an ideal

81 Wno says the trings Y want to ‘be said but dont really mean’ (Hausers ’ E
riptions of Héller's works were included in the press releases for a 2004 |
w at New York's Casey Kaplan gallery, for example), and Karsten Haller, a
ex, idealised mirror image of the artist himself. More recent works, such

e

\musement Park (2006), a collection of five large funfair rides (Gravitrons,

sters, etc.) that is currently on show at MASS MoCA, have fused the

otle and the dramatic. Gaily decorated (in the colours of, um... fun) and
dly illumninated in classic camnivalesque fashion, the machines look as ordinary as such rides ever get. Except
has been set to operate at a barely perceptible speed. The idea is that they should serve to confound

sorientate viewers, that they should “throw you off balance” as Haller puts it, but by operating on the
s minds rather than — as is the norm with such devices - its bodies. “You see it [moving ever so slowly]
out of the corner of your eye,” the artist says, "and after a while the room
is almost stretching, not really having a shape anymore”.

What with the pseudonyms and the bewilderingly
wide range of media in which Holler operates (other ingredients
have included videos, cars, houses, pigs, chickens, lights, giant rotating
mushrooms, lederhosen, mirrors and plastic seaqulls) you often feel
that similar distortions will mar any attempt to give a coherent shape to
his ceuvre. | really don't like the idea of having a brand.” he says, barely
concealing his enjoyment of the difficulties faced by anyone who tries
to summarise his work. | think my brand is kind of unpredictable. | think
that's a more interesting strategy, if you want to call it that”

Despite his confidence in his ability to sow the seeds of
doubt and confusion, Haller does admit that (sadly, to his mind) his
is not an easy strategy for any artist with pretensions to becoming
successful to follow. “When you are a young artist you want to become
somebody who is able to show his work outside of the studio. Often it

takes a while before one of these works gets out. But when get some
kind of public approval for what you're deing it's actually very hard to
stop doing that. It's not only art magazines and journalists who are
branding you; in some ways you are branding yourself. You say: Oh, well

didsor really showed an interest
in that, but suddenly | have something that people get interested in,
which also means that the art magazines are writing about it, so | will

y other tﬁiﬂg% before and noboc y

have a very hard time try ng to change
. that into something else” So | think a
_E' A DM/T T/_/A 7_ THEQE /S lot of branding is a secondary effect of
a more psychological difficulty of the
/A\B O U T /_//S A /[:\) 7_ artist to overcome this problem.” >
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